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Intervention to increase salience sooner

- Little research conducted on visual clues
(messaging and graphics)

- Trying to make incentive and appeal "work”
earlier in decision process




Wisconsin Longitudinal Study

Refusal Conversion Mailing

Experiment Design
- Refusal conversion mailing (N=2,361+)
« Simple random sample of 1st refusals
- Treatment group received sticker on envelope %
« Control group received no message on envelope a Sma[[ t .

T
Messaging: Hou’f.P, {0
« "Small" Pafnﬂl’

- Doesn't raise expectation too high mc[o
- "Thanks"

- Doesn't raise expectation too high
- Show gratitude in a short message
« Considered using "gift" in place of "thanks”
« "Thanks" retain some sense of mystery
- Without specifying, "gift" could sound like
commercial marketing
- "Previous participation”
- Draw on participants sense of membership b
- Distinguishes mailing from commercial T
marketing (Dillman et. al, 2009)

Visual elements: ﬂ?
« Sticker o B s
F gnclostd_—

- Easy to implement, change, or add mid-project —=
« Less expensive




$‘500Ns 2,

LONG INAL
STUDY

University of Wisconsin Survey Center
630 West Mifflin St. Room 174
Madison, Wisconsin 53703-2636

ADDRESS SERVICE REQUESTED

Jack Frost
6789 Cold Road
Freezing, W1 55555-5555



Figure 1.1 First Contact with Respondent by Treatment
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Figure 1.2 First Contact By Type of Treatment
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Survey of the Health of Wisconsin
La Crosse & Wood County Mail Survey

Experiment 1

Experiment Design
- Mail Survey (N=2,608)
« Random address based sample
» First mailing:
- received $2 vs. $5
- received no message vs. message
- Second mailing:

Thank You!
A cash gift is enclosed.

Madizen, W S1T00

. received $0 vs. $2 N

- received no message vs. message
- 8 balanced treatment groups per county ‘

TR Dbl Rend
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Messaging:
« One appeal
- Monetary appeal
- Brings incentive "work" in earlier
- Explicitly mention "cash” to reduce number of
throw-aways
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Figure 2.1 Response Rates for Message vs. No Message
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Figure 2.2 Response Rates for Incentive Amount
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Experiment Design
- Mail Survey (N=2,616)
» Random address based sample
« First mailing:
- received $2
* received no message vs. money
message vs. health message
- Second mailing:
- received $0 vs. $5
» received no message vs. money
message vs. health message
- 6 treatment groups per county

Messaging:
» Two appeals:
- Monetary appeal
+ Health-related appeal

Visual elements:
» More noticeable graphic components
« Striking, attention-getting, attractive
- Considered using color county logo
« Felt that color would draw attention
away from graphic and message

Survey of the Health of Wisconsin
La Crosse & Wood County Mail Survey

Experiment 2

Monetary Appeal

Health-Related Appeal
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- Considered using color cc_aunty logo
- Felt that color would draw attention
away from graphic and message

You cam belp build 3 healthier Wiscansind
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Sterling Hall
- Chamer Street
Madizon, WI 51706

Do Not Forward

22222

uck Frost

T8Y Cold Road

reezing, W1 55555-5555

You can help build a healthier Wisconsin!
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Sterling Hall

475 N. Charter Sweet
Madison, WT 53706

Do Not Forward

ack Frost
6789 Cold Road

reezing, W1 55555-5555

Thank you)
Your cash gift is enclosesl]



WS

Sterling Hall

475 N. Charter Sweet
Mudison, WT 53706

Do Not Forward

22772

ack Frost
789 Cold Road
Freezing, W1 53555-5555

You can help build a healthier Wisconsin!




*Envelope drafts were designed
with either cash or health in

mind introducing additional
variance. We wanted to vary
the message, not the graphics.
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Figure 3.1 Response Rates After First Mailing
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Summary

Using envelope messaging in the field:

- Carefully consider if messaging is appropriate for your study

- In general we found no effect but have reason to believe
that the effect could be negative

Finn et. al (2004)
- Found no significant effect but response

rates with the message were 39.2%
compared to 45.6% without the message.

Why we think we found no effect:
« Interaction with other elements on the envelope
- SHOW: Seal from local government
« WLS: Familiarity with study
« Sample
- SHOW: Highly compliant
« WLS: Longitudinal refusals

Things we want to try in the future:
+ More diverse sample/more studies . Varying the graphic

- Non-governmental « Bolder graphic
+ Look at non-response bias - Graphic with no text
- Could we be bringing in « Phrasing of appeals

different people?
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Thank You!

For copies of this presentation or more information, contact:

Karen Jaques: kjaques@ssc.wisc.edu
Rae Ganci: rganci@ssc.wisc.edu

Please visit us at:
WWW.uwsc.wisc.edu
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